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New Departmental Sub-Landing 
Page Design



Sub-landing page types provide an overview of a topic and/or group of related content 
within a main navigation area.

Similar to landing pages, the focus of these pages is enabling users to quickly understand a 
topic area and select the specific information that meets their need. Unlike the landing 
page, this template allows for lengthier content components to allow for further 
explanation of a topic if needed.

Examples District Sub-Landing Pages:

• https://bsd405.org/about/school-board/

• https://bsd405.org/services/mll/

What is a Sub-Landing Page

https://bsd405.org/about/school-board/
https://bsd405.org/services/mll/


• When viewing web content, it takes people less than two-tenths of a second to form a first 
impression. People spend about 2.6 seconds scanning a website before focusing on a particular 
section. (cxl.com)

• Low-income households have lower rates of in-home Internet connectivity. Connectivity rates 
are particularly low among HUD-assisted renter households, who are also more likely to depend 
exclusively on smartphones and other handheld devices to access the Internet in the home. 
(U.S. Department of Housing and Urban Development)

• 53% of mobile site visits are abandoned if pages take longer than 3 seconds to load. 
(thinkwithgoogle.com)

• 50 percent of BSD website traffic is from a mobile device. That number grows up to 58 
percent in the evenings (2021 Google Analytics).

Guiding Best Practices for Sub-Landing Pages

https://www.google.com/amp/s/cxl.com/blog/10-useful-findings-about-how-people-view-websites/amp/
https://www.huduser.gov/portal/periodicals/em/fall16/highlight2.html#:~:text=Low-income%20households%20have%20lower%2cthe%20Internet%20in%20the%20home
https://www.google.com/amp/s/www.thinkwithgoogle.com/consumer-insights/consumer-trends/mobile-site-load-time-statistics/amp/


• Keep a majority of the important information on each sub-landing page “above the fold,” 
meaning that a user would not have to scroll down for most information on a 1024 x 768 
resolution screen. (2021 NSPRA Communication Audit Report)

• 57% of user page-viewing time is above the fold. 74% of the viewing time is spent in the first 
two screenfulls. In split tests, long pages often beat shorter pages. But for a long page to be 
effective, readers must be aware that it’s long. Be clear and direct with your users, telling them 
exactly what you’d like them to do. it’s fine to say, “Scroll down this page to…” . (Nielson Norman 
Group)

• Carousels allow multiple pieces of content to occupy a single, coveted space. This may placate 
corporate infighting, but on large or small viewports, people often scroll past carousels. A static 
hero or integrating content in the UI may be better solutions. (Nielsen Norman Group)

Guiding Best Practices for Sub-Landing Pages (Continued)

https://bsd405.org/2021/03/bellevue-school-district-taking-steps-to-improve-overall-communications-engagement-with-families-staff/
https://www.nngroup.com/articles/scrolling-and-attention/
https://www.nngroup.com/articles/designing-effective-carousels/


A Page Title that Describes the Topic or Department

• 1-2 sentences that concisely introduces the topic.

• A bulleted “Topics” section that lists pages or 
resources related to the topic.

• If applicable, contact information optimized for 
display on a mobile device.

• A news and events section that advertises upcoming 
events and news stories related to the topic or 
department.

What is the New Sub-Landing Page Layout



Desktop

Example: Career & Technical Education (CTE) - Before

Mobile



Desktop

Example: Career & Technical Education (CTE) - After

Mobile



Desktop

Example: Counseling - Before

Mobile



Desktop

Example: Counseling - After

Mobile



Process for the District Website Support SharePoint
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